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ABSTRACT 

The geostrategic location of a place has a very important role in the social life and culture of its people. In this 

regard, it is possible to say that highlands have a significant effect on the life of the people of Hakkari. The 

sheep, breeding on the plateaus of Hakkâri where great deal of plants grow, constitute a significant source of 

livelihood for the people. While yogurt, cheese and butter are obtained from milk, besides bed materials such as 

pillows, quilts and mattresses, various knitting and weaving works are made from their wool.  

Woolen socks made by Hakkâri knitter women are far beyond simple winter necessities. Hakkari woolen socks, 

besides having high quality materials, they dazzle with their motifs and patterns. The motifs and patterns used on 

the woolen socks, not only reflect the imagination, emotions and thoughts of the knitters, but also the long-

standing culture, beliefs and traditions of the community in which they live. With these features, each of them 

has a cultural and artistic value. It is also possible to say that the variety and quality of the woolen socks of 

Hakkari is also based on the competitive environment among the knitters.  

In this paper; after examining the cultural and artistic value of the woolen socks of Hakkari thoroughly, they will 

be handled as “touristic assets”. Thus, we will also try to offer different suggestions on how the woolen socks 

can make an economic contribution to the local people.  
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ÖZ 

Bir yerin jeostratejik konumu, halkının sosyal yaşamında ve kültüründe çok önemli bir yere sahiptir. Bu 

bağlamda, yaylaların Hakkari halkının yaşamı üzerinde önemli bir etkisinin olduğunu söylemek mümkündür. 

Çok farklı bitkinin yetiştiği Hakkâri’nin yaylalarında beslenen koyunlar halk için önemli bir geçim kaynağı 

oluşturmaktadır.    Sütten yoğurt, peynir ve tereyağı sağlanırken, yastık, yorgan ve döşek gibi yatak malzemeleri 

yanında yünlerinden çeşitli örgü ve dokuma işleri yapılmaktadır. 

Hakkâri örgücü kadınlar tarafından yapılan yün çoraplar basit kış ihtiyaçlarının ötesindedirler. Hakkâri yün 

çorapları, yüksek kaliteli malzemeye sahip olmanın yanında motifleri ve desenleriyle göz kamaştırıyorlar. Yünlü 

çoraplarda kullanılan motif ve desenler, yalnızca örgücü sanatçısının hayal gücünü, duygularını ve düşüncelerini 

değil aynı zamanda yaşadıkları toplumun uzun süredir devam eden kültürü, inançları ve geleneklerini de yansıtır. 
Bu özelliklerle her biri kültürel ve sanatsal bir değere sahiptir. Hakkâri’nin yünlü çoraplarının çeşitliliğinin ve 

kalitesinin örgücüler arasındaki rekabet ortamına da dayandığını söylemek mümkündür. 

Bu çalışmada; Hakkâri yün çoraplarının kültürel ve sanatsal değerlerini ayrıntılı bir şekilde inceledikten sonra 

"turistik varlıklar" olarak ele alınacak. Böylece yün çorapların yöre halkına ekonomik olarak nasıl katkıda 

bulunabileceği konusunda farklı öneriler sunmaya çalışacağız. 

Anahtar kelimeler: Hakkâri, yün çoraplar, kültürel varlık, turizm, ekonomi 

Introduction 

 Hakkari is one of the provinces of Turkey in the East Anatolia Region. There is Iraq in the 

south and Iran in the east. There are towns of Van province in the north and towns of Şırnak province 

in the west. In Hakkari, the province which has a long and rich history, there was the dominance of 

Sumerians, Assyrians, Babylonians, Medes, Persians, Urartian, Romans, Sassanid, Arabs, Seljuk, 

Mongols, Karakoyunlus, Akkoyunlus and Ottomans. It is about 1720 m above the sea level. Its 

plateaus have got a rich vegetation, clean air, plenty of oxygen and spring water. It has got a great 

potential for eco, plateaus, mountaineering and adventure and culture tourism.  Sheep breeding is the 

most prevalent among people's livelihoods. With the milk obtained from the sheep, the locals meet 

their cheese, yoghurt and butter needs. They also use their wool in various weaving and knitting 

works. The quality of the material used in weaving and knitting works, the fineness of the weaving / 

knitting and the motifs and patterns used are instrumental in the appearance of each product as a 
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masterpiece. The weaver/knitter also reflects her own feelings and thoughts as well as the traditions, 

beliefs and cultures of the society she lives in on the products she makes. Thus, each piece of artifact 

produced carries a cultural and artistic value. Besides this, each of the motif has the characteristics of 

carrying a message. As a result, the messages carried by the motifs, combined with the other features 

of the woolen socks, reveal an exceptional value that draw attention of everyone.  

There is an effort to sustain the weaving and knitting works and have it become an additional 

source of livelihood for the local people by means of different projects. However, all these efforts 

seem to have failed. In this study, we will also try to make a point of the reasons of not getting a good 

result from such projects besides how woolen socks, as an important source of the tourism culture 

assets, can find their place in the tourism market. We wish that this study will also be a pioneer in the 

promotion and marketing of other cultural products of Hakkari and make a contribution in taking their 

place in the world tourism market that they deserve. 

The Features of The Woolen Socks of Hakkari  

The woolen socks of Hakkari, besides having quality materials and fine work, they come into 

prominence as art and cultural artifacts on which the artist's feelings and thoughts as well as the values 

of the society such as traditions, culture and beliefs are depicted.  

Classification of the Hakkari Woolen Socks  

Knitting woolen socks in Hakkari is still very common. Although it is not easy to classify 

them in certain groups, they can be examined and classified under six subtitles:  

Materials Used 

The woolen socks are knitted with natural white, black, and brown yarn and also with dyed 

yarn in various colors. The wool passes through several processes before being made into yarn. Firstly, 

the sheep are fleeced and their wool is washed. After the wools is dried, it is roved by means of a wool 

card. Finally, it is spun by means of a spindle. Woolen yarn is generally 2 or 3-plied. The number of 

the knitters who use 4-plied wool yarn is very small. The woolen socks, knitted with three and four-

plied wool yarns, are the most valuable ones in terms of the quality. In the woolen socks of the region 

of Hakkari and its surroundings, usually five spindles are used and it is started knitting from the toe of 

the sock. Woolen socks are moistened after being knitted completely and then they are pulled over 

wooden molds. By means of this process, they become smooth. The woolen socks that made from 

pure wool yarn can also be worn in summer and they are used in the treatment of different foot 

disorders (Photo 1 - 4). 

 
Photo 1: Woolen yarn and five-needles. 
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Photo 2: Wooden sock mold. The woolen socks are pulled over it to have them smooth. 

 

 
Photo 3: Wool card and a woman roving the wool. 

 
Photo 4: A woman spindling woolen yarn 

Size  

The woolens socks can be at “knee high, mid-calf or bootie” for men, women and children 

(Photo 5-6-7).  The knee high woolen socks are generally worn in winter to keep the feet warm. The 

mid-calf woolen socks are worn on daily-life and also on special occasions such as weddings and 

when they travel to somewhere for any purpose. The booties are generally worn by women when they 

are at home. When they wear them, they needn’t wear slippers (Photo 8).  We can also see leg 

warmers. They are worn on special occasions, as well, especially on wedding days if they need to ride 

horses. On the other hand, they are also worn on cold winter days to keep the legs warm (Photo 9).  
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Except for them, we can see mascots. They are either knitted for commerce or as an ornament (Photo 

10).    

 
Photo 5: A knee high man woolen sock with cuff and ribbings 

 
Photo 6: A mid-calf “bride” sock with cuff and ribbing and overall patterned  

 
Photo 7: Overall patterned mid-calf child woolen socks 

 
Photo 8: Bootie. They have no legs. They are generally worn at home. 
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Photo 9: Man leg warmer with knitting patterns. Lower part with cuff & upper part  with cuff 

with ribbings. 

 
Photo 10: Mascot. Used as an ornamental object in various places.   

Pattern 

The woolen socks can be “plain, colored and patterned, pure color and patterned, and etc. The 

most popular socks for men are the ones with motifs on the toe part and the rest part with knitting 

motifs are knitted with white yarn. The woolen socks of women are generally colored and patterned 

overall. As for the woolen socks for the children, they are also mainly colored and patterned overall 

(Photo 5-10). 

Purpose 

Woolen socks can be knitted for such purposes; day-to-day life, dowry, prayer, gift, souvenir, 

special occasions such as weddings (worn by groom, bride and invitees), festivals, holy days, 

commerce and etc. The woolen socks knitted for day-to-day life and dowry are most common ones. It 

is a custom to send the bride woolen socks with some other gifts by the groom and vice-versa before 

the wedding procession leaves. The bride also takes lots of pairs of woolen socks with her for the 

family of the groom in case the groom’s family gives the invitees as a gift (Photo 5-10). 

Motifs  

As far as we can see, knitting woolen sock according to the classification above is not in 

practice widely, mainly in terms of the motifs used on the woolen socks. There might be various 

reasons; however, we can say that it can be due to the lack of knowledge of the knitters about the 

meaning of the motifs. It is believed that as soon as the knitters are trained and informed about the 

meanings of each motif, there will be certain types of the woolen socks related to the meanings which 

have relations with belief, love, loyalty, admiration / bravery, the importance of life, proud, protection 

and sample character. If we are to give an example, considering the motif of earrings; it will be related 

to happiness and marriage. With this explanation, giving someone a woolen sock with the earrings 

motif may express the desire to marry him/her. Each of the motifs that are mentioned below also carry 

a meaning and they can be given as a present for a specific purpose.  
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Belief 

The motifs related to belief are hand motif and ewer. While ewer motif indicates cleanliness 

and prayer, Akpınarlı and Özdemir  (2016:964) suggest the followings about hand motif (Photo 11). 

Hand motif is seen as the symbol of respect and love to the Prophet Mohammed, Hazrat 

Ali, Hazrat Fatma, Hazrat Hasan and Hazrat Huseyin. Besides this, it is seen as the 

symbol of five pillars of Islam. 

 
Photo 11: Hands motif. The symbol of 5 pillars of Islam besides other meanings 

Love 

Motif of the “heart”, “hook” and “love and unison” and some of the motifs of the woman’s 

accessories such as “comb, hair-band, earrings (Photo 12), beads, pendant”, and etc.” are evaluated as 

the symbol of love. When a man or a woman can’t express his/her feelings to his/her lover, he/she 

gives a woolen sock to express that he/she loves him/her. In this issue, Kayabaşı (2016:55) transfers 

from (Erbek 1986) the followings: 

The motifs called “love-unison, night-day and ying-yang” is attributed to the far 

eastern culture.  This motif has become the symbol of the religions of Taoism and 

Confucianism which emerged in China in a way. From this aspect, it draws attention 

to the unity of contrasts in the life and there is nothing alone in the nature, but with 

corresponding, such as pain–joy, day–night, and men–women. In this sense, besides 

expressing love, unison, favor and devotion in Anatolia, it also describes the 

sacredness of life”. 
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Photo 12: Earrings motif. The symbol of love.  

Loyalty 

Fetter motif is the symbol of loyalty. It used to be common to use fetter for the horses and 

mule in order to prevent them escape and against horse thievery. As it combines two separated legs, 

hands, and etc., it has been the source of inspiration of devotion and loyalty (Photo 13).  Sevim 

expresses the followings about the motif of the fetter:  

Fetter, in Anatolian weaving, it symbolizes the continuity of the family institution, the 

bond of lovers with each other and the necessity of being together always. 

 
Photo 13: Fetter motif.  The symbol of “unite”, “hold together” & “loyalty” 

Admiration, bravery 

“Ram horn is evaluated as the symbol of bravery and star motif is seen as the symbol of 

admiration. It is known that ram was believed to be one of the creatures that had the function of 

guarding from dangerous and malice. It used to be depicted on the war tools such as swords, shields, 

daggers and etc. of the warriors to give them courage and become brave (Photo 14).  As for “stars”, 

they are the symbol of the universe. When we have a look at them, we remember the power of Allah 

and how all the living things and the universe was created. The spiritual influence of stars and universe 

makes us admire the universal system and the general arrangement of existence (Photo 15). 

According to Çoruhlu (1988: 34).  

“However, the most obvious symbolic meaning of the ram is its protective 

qualification.   The meaning as being considered as a symbol of protection, 

supervision and power has never changed up to now”. 
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Photo 14: Ram horn motif. The symbol of bravery & also refers to an admiration and 

protecting from the evil eye and malice.  

The importance of life 

There are lots of things that have great importance for human beings and for the other living 

creatures, and “water” has an important rank among them. There are various symbols of water that 

remind us of the importance of water to us and “the water way motif” is one of them. The water way 

motif also reminds us of carrying water by means of buckets in old days and the conversations among 

the young girls who gathered for this purpose of existence (Photo 16). The “life tree” motif, which is 

also processed on the woolens socks of Hakkari widely, reflects the importance of life except for the 

other meanings. Erbaş (2004:242) sums up the reflection of water on the culture and beliefs of the 

societies as follows:  

In the course of history, mankind has attributed holiness to water by considering its life-

giving power. This understanding, while it has led to deify water in some communities 

who believe in non-divine religions, it has been seen as a means of religious cleanliness 

in others. While there is expectation of water cure in some societies, it is considered as 

the symbol of power and strength in some other societies.  

 

Photo 16: Water-way motif. Symbolizes the importance of water and life.  

Proud 

We can be proud for many reasons. The success of our relatives, friends or even of ours can 

make us proud. The motif which emerged and have become the symbol of the proud on the woolen 

socks of Hakkari is related to a “mother” who gave a birth to a “son”. This motif is called “hand on 

hips” (Photo 17). When a husband gives woolen socks to his wife, it means that the husband expects a 

son from his wife.  
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Photo 17: Hands on hips motif. The symbol of proud. 

Protection 

Evil-eye, scorpion (Photo 18), snake, dragon, burdock plant and ram horn motifs are among 

the motifs used on the woolen socks of Hakkari. Here what attracts our attention is that except “ram” 

all the other elements have negative effects on human-being in real life. It seems that this is mainly 

related to the concept that the element causes the harm can be best prevented by using that element 

again. 

 
Photo 18: Scorpion motif. Used against evil eye and malice.  

Fertile 

The motif of “chest” and some of the fruits and grains such as grape, apple, mulberry, 

wheatear, and etc. are seen as the symbol of fertile. You can see mainly the motif of chest, apple and 

cherry on the woolen socks of Hakkari (Photo 19).    
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Photo 19: Fertile motif. It also represents the concepts such as fortune and happiness. 

Sample Character 

The behaviors that appeal to everyone and do not aggrieve others are always appreciated. The 

creature really complies with such character is “butter-fly”. So far from harming, it even never bothers 

or troubles others. So, it has become the symbol of sample character besides being the symbol of 

freedom, marriage and death (Photo 20).  

 
Photo 20: Butter-fly motif. Representative of all colors of and the vitality of our environment. 

This motif also represents exemplary characters. 

Other Features 

Except for the features mentioned above, the woolens socks of Hakkari can be with / without 

leg, with / without ribbings, with / without loop, with or without cuff. Such features mainly depend on 

what purpose they are worn for. Let’s say that you will wear woolen socks in a day-to-day life on a 

snowy winter day then you need knee-high woolen socks with ribbings, loop and cuff.  

Cultural Tourism Assets 

Before mentioning what “tourism asset” or “cultural tourism asset” is, we need to have look at 

the definition of “asset / product” itself.  On this issue, Zhang, 2011, transmits a definition from Kotler 

and Turner:  

By marketing theory, the term ‘product’ is defined as “anything that can be offered to a 

market for attention, acquisition, use of consumption that might satisfy a need or want” 

(Kotler & Turner, 1989). 

A similar definition was suggested by Armin Mikos v. Rohrscheidt, 2008, p.59:  

Cultural assets, which our definition enumerates as those determining the character of 

cultural travels, include: sites (such as landmarks, monuments, buildings and urban 
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complexes, works of art, etc.), events (e.g. festivals, concerts, exhibitions, fairs, religious 

acts, etc.), but also personally recognized values, such as knowledge acquisition.  

As for a tourism product, we can see that it can be defined in many ways. Here are some 

extracts by Stephen (1994:584) :  

The tourism product is a "collection of physical and service features together with 

symbolic associations which are expected to fulfil the wants and needs of the buyer" 

(1988:59) and, more succinctly, the tourism product "is a satisfying activity at a desired 

destination" (1988:211). 

Jefferson and Lickorish (1988) offer another version of the components model of the 

tourism product. Observing that "[t]he tourism product needs clear definition" 

(1988:211), they provide two views: the tourism product is a "collection of physical and 

service features together with symbolic associations which are expected to fulfil the wants 

and needs of the buyer" (1988:59) and, more succinctly, the tourism product "is a 

satisfying activity at a desired destination" (1988:211). While the components model has 

an intuitive appeal, it fails to adequately describe the structure of the tourism product and 

how that product is produced. Indeed, the diversity of formulations of the components 

model fails even to lend support to the notion that there is a generic product.  

 

If we are to see the general cultural assets with some of the examples, a table is suggested by 

Zhang (2011:14).  

Category  Examples 

Historic cultural tourism product  Including cultural heritage and relics 

(ancient monuments / buildings, antiques)  

Artistic cultural tourism product  

 

Including folk art, folk music, performance 

art and architecture art 

Regional cultural tourism product  

 

Including local traditional culture, local 

cuisine culture, local festival and ancient 

architecture. 

Religious cultural tourism product  Including religious sites and events. 

Recreational cultural tourism 

product  

Including amusement park, theme park, 

botanic garden and zoo. 

Scientific cultural tourism product  

 

Including museum, industrial tourism, 

agricultural tourism, military tourism, 

adventure tourism and scientific expedition. 

Valuation and Evaluation of Cultural Tourism Assets 

The economic valuation of the products is mainly based on their market value and this value is 

mostly depended on their quality, function, age, condition, material, size, style and etc. However, the 

valuation of cultural tourism products is beyond this due to their symbolic meanings. Except for their 

quality, function, age, condition, material, size and style, the features such as the maker/artist, 

historical importance, provenance (association with its authenticity, with a significant collection), 

novelty, integrity, satisfaction, rarity and the relations with beliefs, traditions and culture affect the 

value of cultural tourism assets.   

Cultural tourism assets have very close relations with cultural values.  Considering the studies 

have been carried on the value of culture, it seems that there is no consensus on how to measure and 

make a judgement about it. O’Brien (2010:15) proposed the followings on this issue:  

The multifaceted nature of value is a major problem within literature discussing cultural 

value. This is because much of the discussion of ‘value’ has focused on what kinds of 
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characteristics of cultural goods and services are seen as valuable rather than on their 

measurement. Thus many authors and institutions engaging with the question of cultural 

value.  

As for the meaning of “value”, it seems that two of its meanings come into prominence. One of 

them is related to ‘morals, principles, or ideas” and the other is related to economic conception. Here 

is an explanation by O’Brien (2010:15).  

‘To some it means economic value- how much a product or service is worth relative to 

other things as indicated by its price. Value can also relate to preferences and 

satisfaction with a particular service at a specific point in time. Finally, values such as 

security and integrity derive from moral and ethical debate and will always be hotly 

contested’. 

The economic valuation of cultural tourism assets is based on various criteria. One of the criteria 

is how much an object is preferred by the customers. Mourato (2002: 53) mentions the following 

points in this issue:  

In line with standard economic theory, human well-being is determined by people’s 

preferences. A benefit is defined as anything that increases human well-being, and a cost 

as anything that decreases human well-being. Measurement of preferences is obtained by 

finding out individuals’ maximum willingness to pay (WTP) for a benefit or for the 

avoidance of a cost, or their minimum willingness to accept (WTA) compensation for 

tolerating a cost or forgoing a benefit. The rate at which individuals are prepared to 

trade off goods and services against one another corresponds to the total economic value 

of a change in the price or quality of a good or service.  

Although there are various types of cultural assets, only some of them can be valued in the 

tourism market. The supply of each tourism cultural asset is based on the demand of tourists and this 

can come to existence depending on the needs and wants of tourists. Bedate (2004:102) proposed the 

followings about the economic value of cultural and heritage goods:  

The economic analysis of cultural and heritage goods will show that, with the exception 

of works of art, which have a very specific market, many historic and cultural assets have 

no market on which they may be exchanged. These assets, then, also lack price. In any 

case, the unavailability of information with regard to the value of cultural and heritage 

goods does not mean that, for the consumer, they have no value. It is therefore natural 

that an attempt should be made to estimate the value in some way. This value, which we 

shall attempt to express monetarily, may be a use value or a non-use value.  

G. Loewenstein (1994:165) examines this issue in another perspective and gives the result of the 

two experiments he did related to the valuation of the cultural assets:  

In combination, the two experiments show that people become differentially attached to 

objects as a function of how those objects were obtained. The first experiment 

demonstrated that people value objects more highly when those objects were obtained 

through exemplary performance at a task that then when identical objects are perceived 

as having been received by chance. The second show that objects are more highly valued 

when they result from positive as opposed to negative performance at a task. Perhaps 

coincidentally, the strength of the source-dependence effect was in each case equal in 

magnitude to that of the endowment effect.  

As cultural assets differ from the mass productions, what makes them valuable is beyond the 

features which mass productions involve. So, there are some more characteristics which make them 

meaningful and more valuable.   Due to this, lots of people are interested in cultural assets and looking 

forward to providing them. Yining (2011:15-16) suggests the followings in case a cultural asset is 

marketed in tourism sector: 
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1. Tell a story:  cultural and heritage tourism places have been described as destinations 

with a story, with cultural tourism described as the process of telling the story (Cass 

& Jahirig, 1998).      

2. Make the asset come alive:  that means the products should involve creative and 

exciting massage which could make tourists have an enjoyable experience.    

3. Make it a participatory experience:  tourism by its very nature is an active, 

participatory experiential activity (Mckercher & du Cros, 2002).    

4. Make it relevant to the tourist:  The cultural tourism products are expected to meet 

tourists’ needs and wants so they should be made relevant to the tourists’ knowledge 

and frame of reference.    

5. Focus on quality and authenticity:  Since the tourists who will consume the cultural 

tourism products are most likely well-educated and sophisticated, they are far more 

culturally aware.  So they will select the best value option with good quality and 

reasonable price from the intensive competition in the tourism market. The quality and 

authenticity of the cultural tourism products will be a determined factor to attract and 

satisfy them. 

Valuation and Evaluation of Hakkari Woolen Socks as Cultural Tourism Assets 

Mass-produced items can be valued with their benefit they provide and place they fill.  When 

you want to possess them, you give gold, silver or money in their return. In mass-products there is 

almost no emotional or spiritual connection between the product and the producer. However, the value 

of an art and cultural assets besides the material used and the labor given to it, is also measured by the 

spiritual / cultural value it carries. So, beyond their sheer market value, the cultural products have a 

cultural value which affects their economic value, as well.  

Besides their splendid appearance, quality material and fine work, the woolen socks of Hakkari 

draw great attention in terms of their meaning of the motifs used on the woolen socks. Considering in 

general, in addition to the knitter’s own belief, thought and feelings on the motifs, we can see the 

influence of the cultural heritage (religion, traditions and culture) of the society they live in.   

In this sense, when the motifs on the woolen socks of Hakkari are examined in terms of cultural 

products and the meanings they carry, we can see the following points. With such particular 

characteristics; the woolen socks of Hakkari: 

- are among the indispensable dowry objects,  

- are made from natural materials, 

- are good quality garment products, 

- reflect our culture, beliefs and customs from a distant past, 

- express a social perception by means of the motifs and patterns, 

- contain embellishments that reflect different messages such as imagination, emotion and 

thought, pleasure and worldview of the knitters, 

- have a different aesthetic appearance than other processes as an artistic product, 

- in addition to their common points, with the characteristics of local specialties, they carry 

brand value, 

On the other hand, the woolen socks of Hakkari have also some important benefits in terms of health;  

- They keep feet cool in summer, 

- They prevent sweating of the feet, 

- They  seem to have influence over disease caused by cold such as sinus, headaches, nasal 

congestion, runny nose and rheumatism, 

- They prevent fungi and other foot infections. 

- They help reduce blood pressure and heart rate and feel comfortable.  

Result 

As we have noticed earlier, the features of Hakkari’s woolen socks are culturally oriented 

products, and they can function as a cultural tourism product within tourism industry. Their raw 

materials are taken from the local natural resources that are manufactured through traditional ways to 
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came up with the final product which has a special functionality of the people’s life in the winter 

season of that region. So the supply chain of these socks, before marketing stages, is purely done 

through a traditional way for hundreds of years and it is well known and demanded by local people 

which qualifies it to be a cultural asset in that region. Yet, the woolen socks of Hakkari are not a 

cultural tourism asset due to the fact they don’t act as “tourism demand generator” for the region or 

Turkey for many reasons. A major reason can be the lack of awareness of the value of such a cultural 

product not only to Hakkari but to all of Turkey. To solve this issue, policy makers, with cultural 

tourism experts, should develop a strategy to include this simple cultural product to be offered in 

related tourism markets. This strategy should mainly include, but not limited to: 

1. Understanding the Product: a good understanding of the structure and functioning of the socks 

of Hakkari will assist developers, beside others, in creating a successful product out of it for 

the tourism market in Turkey.    

2. Product Development Stage: specialized local developers of cultural tourism product should 

be assigned to enhance the final product to be more suitable for the tourism market in terms of 

quality and price. An important point in this stage is to reveal the interesting story behind each 

type of the socks to be delivered to end customers with more attachment to this product as 

oppose to mass production.   

3. Marketing can be a strong tool to make the final product as “tourism demand generator”. This 

can be done through a promotion campaign through different levels to create an awareness of 

the product features and special functionality. In this promotion campaign a specific 

marketing strategy should be implemented to position the Hakkari woollen socks in the right 

market.  

By doing so, the product will be well established as a cultural tourism product in some of the 

tourism markets in Turkey; and it will help in working as “tourism demand generator” which means 

the Hakkari woollen socks become as a cultural tourism asset of not only its region but all of Turkey.      
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